U.S. Department of Justice Exhibit A ’ OMB NO. 11240006
Washington, DC 20530 To Registration Statement
’ Pursuant to the Foreign Agents Registration Act of 1938, as amended

Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq., for the
purposes of registration under the Act-and public disclosure. Provision of the information requested is mandatory, and failure to provide this information is
subject to the penalty and-enforcement provisions established in Section 8 of the Act. Every. registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or. other. document or information filed:with-tlie Attomey General under this Act is
a public record open to public examination, inspection-and copying during the posted:business liours of the Registration Unit in Washington, DC. Statements
are also available online at the Registration Unit's webpage: http://www.fara.gov/. One copy of every such docurnent, other than informational materials, is
automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and'copics of any and alldocuments are routinely made available to other
agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General.also transmits a semi-annual report to Congress on the

Administration of the Act which lists the names of all agents registered under the Act and tlie foreign principals they represent. This report is available to the
public in print and online at: http://www.fara.gov/.

Public Reporting Burden. Public reporting burden-for this collection of information.is.estimated-to average .49 hours per response, including the time for
reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information.
Send comments rcgardmg this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chief,
Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washmgton, DC 20530; and to the Office of. Information
and Regulatory Afl’axrs Office of: Managcmentfand Budget, Washmgton, DC 20503.

Furnish this exhibit for EACH foreign principal listed in an initial. statement
and for EACH additional foreign principal acquired subsequently.

¥. Name and address of registrant 2. Registration No.
Public Strategies, Inc. 5913
98 San Jacinto Blvd,, Suite 1200 '
Austin, Texas 78701 : . I
3. Name of foreign principal 4. Principal-address of-foreign principal
SC Rosia Montana Gold Corporation SA - 321 Piata Street, code 517615
Rosia Montatna, Alba District
. _Romania 2 >
5. Indicate whether your foreign principal is one of the following: 'g =
> =
»
O Foreign government Q c:; :
i n =
(O Foreign political party : o N
o 9@
—
Foreign or domestic organization: If either, check-one of the following: ; ’;9
>
(] Partnership O Committee . S W
; z -
. : C wvi
Corporation [0 Voluntary group 2 s
£ -
(J Association [1 Other (specify):
O Individual-State nationality
6. If the forcign principal isa foreign government, state:
a) Branch or agency represented by the registrant
N/A
b) [Name and title of official with whom registrant deals
N/A
7. If the foreign principal 1s a foreign political party, state:
a) Principal address
N/A
b) Name and title of official with whom registrant deals
N/A
¢) Principal aim
N/A
Formerly CRM-157 FORMNSDS
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8. If the foreign principal is not-a foreign government or a foreign political party,

a) State the nature of the business or activity of this foreign principal.
The foreign principal is a Romanian corporation that owns a gold mining operation near the small village of Rosia Montana in

western Romania. It is a joint venture between Gabriel Resources Ltd., who owns over 80%, and the Romanian government, who
owns less than 20%.

b) Is this foreign principal:

Supervised by a foreign government, foreign political party, or other. foreign principal Yes J No [X
Owned by a foreign government; foreign political party, or other foreign principal: Yes [X] No [
Dirccted by a foreign.government, foreign political party, or other foreign principal Yes [] No [X
Controlled by a.foreign government, foreign political party, or other foreign principal- Yes [ No
Financed by a foreign government, foreign pélitical party, or other foreign principal Yes [] No [X
Subsidized in part by a foreign government, foreign political party, or other forcign principal: Yes [ No

9. Explain fully all items answered "Yes" in ltem 8(b).  (If additional space is needed, a full insert page must be used.)

The foreign principal is a joint venture between Gabriel Resources Ltd. and the Romanian government. The Romanian government owns
less than 20% of the Rosia Montana Gold Corp. The foreign principal was established to own the Rosia Montana Project - a gold mining
operation in western Romania. The project is financed and directed by Gabriel Resources Ltd. The Romanian government is incurring no
costs associated with the gold mining project.

L1INN NOI1VY1SIO3Y/SSI/HYD
IS € Hd 0T NV 002

10. K the foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other. foreign
principal, state who owns and controls it.

The foreign principal is a Romanian corporation and joint venture owned over 80% by Gabriel Resources Ltd., a Canadian-based resource
company committed to responsible mining and sustainable development in the communities in which it operates, and the Romanian
government. The Romanian government owns less than 20% of the entity and does not provide any financing for the gold mining project.

Date of Exhibit A Name and Title ) ignature

January 20, 2010 Meredith Marks, Chief Operating Officer




U.S. Department of Justice Exhibit. B
Washington, DC 20530 To Registration. Statement:

Pursuant to the Foreign Agents Registration Act of 1938, as amended’

OMB NO. 1124-0004

. )
INSTRUCTIONS: A registrant must: furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral agreement with his

foreign principal, including all.modifications of such agreements, or, where no contract exists, a-full statement-of all the circumstances by. reason of which the

registrant is acting as an agent of a-foreign principal. One original and two legible photocopies of this form shall be filed for each foreign principal named in
the registration statement and must be signed-by or. on behalf of the registrant.

Privacy Act Statement. The filing of this document is required by the Foreign. Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 ef-seq., for the
purposes of registration under the Act and:public disclosure. Provision of the information requested is mandatory, and failure to provide tliis information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed-with the Attorney General under this Act:
is a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit-in Washington, DC. Statements
are also available online at the Registration WUnit's webpage: http;//www.fara.gov/. One copy of every such document, other than informational materials, is
automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and copies of any and all documents are routinely made available to other
agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a.semi-annual report-to Congress on the

Administration of the Act which lists the names of all agents registered under the Act and the foreign principals they represent. This report-is available to the
public in print and-online at: http://www.fara.gov/.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to-average .33 hours per response, including the time for
reviewing instructions, searching existing data.sources, gathering and maintaining the data-needed, and completing and reviewing the collection of
information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden

to Chief, Registration Unit, Counterespionage Scction, National Security Division, U.S. Department of Justice, Washington, DC 20530; and to the Office of
Information and Regulatory Affairs, Office of Management and-Budget, Washington, DC 20503:

1. Name of Registrant * 2. Registration No.

Public Strategies, Inc. 5913

3. Name of Foreign Principal

SC Rosia Montana Gold Corporation SA

1GJ€ Wd OC [Vl iDL

Check Appropriate Boxes:

LINN HOILYB1SIO3P/SSI/WYD

4. [X] The agreement between the registrant and the above-named foreign principal is a formal written contract. If this box is checked, attach

a copy of the contract to this exhibit.  Zpntvack wok \od- exewited. EX(OJ"’CCI contvact tvfollow.

S. [0 There is no formal written contract-between the registrant and the foreign principal. The agreement with the above-named foreign

principal has resulted from an exchange of correspondence. If this box is checked, attach a copy of all pertinent correspondence, including a
copy of any initial proposal which has been adopted by reference in such correspondence.

6. [J The agreement or understanding between the registrant and the foreign principal is the result of neither a formal written.contract.nor an

exchange of correspondence between the parties. If this box is checked, give a complete description below of the terms and conditions of the
oral agreement or understanding, its duration, the fees and expenses, if any, to be received.

7. Describe fully the nature and method of performance of the above indicated agreement or understanding.

Registrant will provide media outreach advice and services with the goal of educating and informing the public, through the media, about
the gold mining operation of the Rosia Montana Gold Corp.

Formerly CRM-155 FORM NSD
SEPTEMBER 2007



8. Describe fully the activitics the registrant.engages in or proposes to engage in-on behalf of the above foreign principal:

See response to guestion 7 above.

9. Will the activitics on behalf of the above foreign principal include political activities as defined in Section 1(o) of the Act and in the

footnote below? Yes No []
Ifiyes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced together with

thie means to be employed to achiceve this purpose.
Registrant will provide media outreach advice and services with the goal of educating and
about the gold mining operation of the Rosia Montana

informing the public, through the media,

Gold Corp.
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Date of Exhibit B Name and Title Siggature
Meredith Marks, Chief Operating Officer

January 20, 2010

Footnote: Political _activity as defined in Section 1(0) of the Act means any activity which the person engaging in believes will, or that the person intends to, in any way influence
any agency or official of the Government of the United States or any section of the public within the United States with reference to formulating, adopting, or changing the
domestic or foreign policies of the United States or with reference to the political or public intcrests, policies, or relations of a government of a foreign country or a foreign political

party.
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Deleted: 06
CONSULTANT AGREEMENT

This Consultant Agrcement (the “Agreement”) is entered into as of January 11, 2010 (the “Effective
Date”) between )

Public Strategies, Inc. (hereinafter referred to as “Public Strategies™), a Texas Corporation, !and
SC Rosia Montana Gold Corporation SA, g company organised and existing under Romanian laws
registered at the Commercial Registry under number J1/443/1999_ having its registered office in 321A
Piatra St., 517615 Rosia Montan3, Alba County, Romania, herein represented by and through Dragos
Tanase, in his capacity of Managing Director and Nicolae Gruia Suciu, in his capacity of Senior Vice-

president of the Company, (hercinafter referred to as “Client”).

wnserted the company’s

Public Strategies is hereby retained by Client to provide consulting services upon the following terms and

conditions:
SERVICES ' ' =
]
§ ~
1. Public Strategics agrees to act as a consultant to Client providing media outreach advise and services- ~ 5
as sct forth in Attachment A, Scope Of Work, attached hereto and incorporated herein, (the & I
“Services”). It is agreed that such Services will be performed primarily by Managing Directors, ~ ‘E
Directors, Principals, Account Executives, and/or contractors of Public Strategies on an as needed 2
basis. ) ia))
v
2. Services will be performed at the request of or with writien prior approval of Ms. Andreea Nastase. :—5 -
Public Strategics is entitled to rely upon any oral or written authorization provided by Ms, Nastase or E =
her designee as being authorization of Client. S W
= v
[V |
- . o
COMPENSATION =

3. For the consulting Services performed by Public Strategies during the Term (hereinafier defined),
Clicnt shall pay Public Stratcgies in advance a monthly Consulting Fee of Thirty Five Thousand
Dollars ($35,000.00 USD). The first two installments of such fee shall be payable upon execution of
this Agreement and all remaining monthly Consulting Fees shall be payable on the ﬁh(S"‘) ay of
each succceding month. The invoice shall be received 10 days before the pavmem date. Payment
will be executed if activity report is provided. The preferred method of payment for such Consultmg
Fees is by wire transfer, as follows: Public Strategics, Inc., accounl numb
Wachovia Bank, N.A. in Charlolle NC, USA, ABA number K
International swift code: €& All amounts due hereur
applicable.
Public Strategies shall submit to the Client a tax residency certificate for the current year in order to
benefit from the Double Tax Treaty, otherwise the domestic withholding tax of 16% apply to any
payment,

ormatted ndent F|rs Ine 0”

98 San Jacinto Blvd., Suite 1200, Austin TX 78701
Main: 512-474-8848 Fax: 512-474-0120
pstrategies.com



In addition to the Consulting Fees, Client shall reimburse Public Strategies on a monthly basis for all
reasonable business expenses incident to the provision of the Services. Business expenses may
include coach airfare for trips within the continental United States, business class airfare for trips
beyond the continental United States, car rental, lodging, cab fare/parking, mileage, meals, tips,
research charges, printing/publication by an outside vendor, overnight express shipping, and long
distance telephone relating to the Services. Public Strategies shall submit invoices to Client setting
forth all charges in reasonable detail and shall be accompanied by supporting documentation upon
request. Payment of invoices for business expenses shall be made within fifteen (15) days of receipt
by Client. The preferred method of ent for such invoices is by wire transfer, as follows: Public
Strategies, Inc., account number at Wachovia Bank, N.A. in Charlotte, NC A,
ABA number ; CH). International swift code:

Notwithstanding oregoing, ic Strategies reserves the right to requtre advance payment from
Client for specified business expenses before such business e‘(pcmcs are incurred by Public
Strategies. / -

<
N,

/
Prior to the execution of this Agreement, Public Slrdlegles and CllL\nl reached an understanding
about the consulting Services (o be perfornud by Publlc'Straleoxes and agree that Public Strategies
has allotted appropriate time and resources to perform lhc level of comemplatsd Services. Each of
the parties agrees that in the event the scope of the- St.;wces to be performed by-Public Strategies is
to be expanded or reduced by mutual agreement’ ~during the Term of ‘this\Agreement, the
compensatmn of Public Strategies shall first be adjusted by\mut/ual aorcemcnl We. encourage you to
review the guiding principles by  which e/ c,onducl business” located at

http://www pstrategies.com/principles.php ™~ <

. \\

.

Client agrees that scrvices, other than consullanon scrvices such as \purchasmg media, direct mail,
production, digital/creative services, web site QCsngn -and-related servnces conducting focus groups
or polls, rcal time information.sgrvices, or\Jobbying; \vhether involving legislative or executive
branch matters of state or chc/ral govemmcm aré “not x\/mhm theégope of Servnces to be provided by
Public Strategies under,this- Aureemenl lfCllcnt desires for Public Strategies to perform any such
services, the scope of wo\rk and tee for such work shall be agreed upon in advance and set forth in
writing. Public Strategies rutrv\e\sibe nghl to require advance payment for such work.

—_—— - o ™~ e
e ~ . ~ s

TERM ///' /’§ \\<\\ \‘f\)

7.

This Agrcu;}cnl shall commetice_on thc gﬂiclive Date and shall continue until May 10, 2010 (the
“Initial Term?).Either party may terminate”Public Strategies’ engagement at any time upon at least
thirty (30) day¥advance written, notice to the other party \\'hICh may be sent via email. In the event
that Public Strategigs~has not timely received payment of the Consulting Fees due in accordance
with the terms of this Agrccmf_nt/ it may without liability for such action suspend pcrformance of
Services upon fifteen (l)) ays advance written notice sent to Client and such suspensnon may
continue until such fees drc.paid in full. If either party terminates this Agreement, in accordance
with this paragraph: (a) Client shall not be obligated to pay any prorated installments of the
Consulting Fce following the effective date of such termination; and (b) Public Strategies shall be
entitled to receive payment for expenses incurred prior to the effective date of such termination and
for the reasonable and actual costs of settfing and terminating any subcontracts.

CONFIDENTIALITY

8.

Public Strategies will maintain the confidential nature of Client's information subject to the
provisions hercof (the "Confidential Information"). Public Strategies agrees not to disclose
Confidential Information to any third party, other than a) its service providers, agents, contractors,
representatives, and profcssional advisors who need to know the information to perform services,

2



represent, or advise it with respect to the subject matter of this Agreement; b) as required by law,

.tegulatory inquiry, court order, or other legal process; ¢} as authorized by Client; or d) in connection

with dispute resolution or other legal proceedings arising out of this Agreement. Confidential
Information shall remain the property of Clicnt. “Confidential Information” does not include
information that: a) is or becomes known to the public through no fault of Public Strategies; b)
Public Strategics already rightfully possesscd before Client disclosed it to Public Strategies; ¢) is
subsequently disclosed to Public Strategies by a third party who is not under an obligation of
confidentiality to Client; or d) Public Strategies develops independently without using Confidential
Information. Upon request by Clicnt, Public Strategics shall return Confidential Information to
Client; provided that Public Strategies shall be entitled to retain file copies of any materials prepared
by it, which shall remain subject to the obligations herein. The obligations herein shall continue
after the termination of this Agreement for a period of two (2) years.

NONSOLICITATION / -

9.

During the Term of this Agreement and for a period of one yea/r after. its'termination, Client shall not
for its purposes or for the purposes of any third party: derL(ly or mdlreclly lhrouz:h a separate legal
entity (a) hire or solicit for hire, whether by unplovmcnt or’as an 1ndept,ndcnl (.ontrdctor any person
who is in the employment of Public Strategies or has béen in the employmcnt of Public Strategies
since the effective date of this Agreement; or (b) &.ntcr into a contract or solicitxsuch a contract with
any employcc or contractor ol Public Strategies if such contract rclales to the Services provided by
Public Strategics under this Agreement. Such nonsohcnauon oplxganons may be Waived with the
prior written consent of the Chief Operatmg Officer of Public Stmlegles

\\\\\\ e \\ \

\ ~ N

NOTICE A \ ‘\s Ny \) -

~..

\
10. All notices required herein- qhall be in writing and shzﬁ be deemgg‘dehvered if personally delivered

by hand, clcuronmally’ sent by “facsimile trahsmission or email or dispatched by certified or
registered mail, retum recelpl requeqted‘ poemoe prepaid addressed to the parties as follows:

JINTY Cl|em S \ Andreua Nastase

o

Ve '! lth ‘Corporate Communication Director,

/" /,,-"" N \ SC Rosia Montana Gold Corporation SA
/ _/’
N

\ \ 321 Piata Street, code 517613
\ Rosia Montana, Alba Dlstncl
> \ Romania
\ E-mail: dndreea.naslase@rmgc.ro
\ i Phone: +40258 806.750
/ Fax: +40258 806.749
If 10 Pub trategies: Mark Bunker, Chief Administrative Officer
98 San Jacinto Blvd., Suite 1200
Austin, TX 78701
Office 512.432.1724
Fax 512.474.0120

mbunker@pstrategies.com

with a copy to: Karen Hendershot
Corporate Services Advisor
Chief Contracts Administrator
98 San Jacinto Blvd., Suite 1200
’ Austin, TX 78701
Office 512.432.1814

\ \_,



Fax 512.474.0120
khendershot(@pstrategies.com

Notice shall be deemed given on the date received or when dcbosited in the mail in accordance with
the foregoing. Each party may change thc address to which to send notices by notifying the other
party of such change of address in writing.

ASSIGNMENT

11. Neither Public Strategies nor Client shall assign this Agreement or any part thereof without the prior
written consent of the other party, and any assignment without such consent shall be null and void.

DISPUTE RESOLUTION V4 /'

'
s

12.  Any dispute between the parties arising out of or relating to/thrs Agrecmcn( or in any way relating
to the parties’ relationship which cannot first be resolved iw’ the ordmmy course of business, shall be
submitted to mediation prior to the filing of a lawsuit or “othet legal proceeding. Mediation shall be
conducted in accordance with the mediation rules oflhc/Amencan Arhllrau\bn Association, and the
costs of mediation shall be equally shared by the D parties. The selection of, the mediator shall be
agreed upon by mutual consent of the parties; pro‘vnded that 1flhc pamcs are nt able to agree on a
mediator within twenty-one (21) calendar days atter lh\c first rcqucsl for mediation, thcn a mediator
will be appomud in accordance with the rules of the Amencan/Arbnrauon Association governing
mediation then in c¢ffect. The parties pill~ pamcxp'\lc in “good_ ‘faith in the mediation. Each party
agrees to keep alt disputes and negotiation- and"mudlauon proccedmﬂs strictly confidential, except
for disclosures of information to legal cougsg] or. rgqunred by app]\lcable law. The obhgatlons herein
shall continue aller the termination of this ‘Agreement. Nolthhstandmg the foregoing, a party may
seek injunctive relief to maintain. 1he status quo wnlhoul \}alvmg .its nght to mediation.

PUBLICITY yd </ ™ \ \ /
\

13. Client grants Public Slrdlcuu_> pcnmssmn a) to hst Chcm as a l’LprLSCnldllVC client in Public
Strategies’ client lists, advenlsn\lg, pubhcn)\and markclmo niaterials; b) in the event the Services
include crcamm nmto.nals to display creative® matctials created pursuant o this Agreement in Public
Strdteglcg oglmc portfollo ~and ¢) upon completion of the applicable services and provnded that
Client’s?nanie is not ldtnllhtd,\lo make general reference to the matters addressed herein in Public
Slralcgu? onlmc casc studlc% Furlhcr\Chcnl agrees to be a reference for Public Strategies and
authorizes Public. Strategies to prowde Clignt’s contact information to prospeclive clients.

b
WARRANTIES \ ;o

14. Client agrees to exercise d\ue/dlllgence in its directions to Public Strategies rcgardmg the preparation
of matenals and ruprccems and warrants 1o Public Strategics that Client is able to substantiate all
claims and representations. If Client furnishes any 1nf0rmat10n or materials for Public Strategies to
use for purposes of this Agreement, Client represents and warrants to Public Strategics that Client
has all rights, titles, and interests necessary for Public Strategies to use such information or
materials. Client is responsible for and hereby agrees, prior to publication, to obtain all legal
clearances of materials designed or developed by Public Strategies for Client, including, without
limitation, proofreading, examining, and verifying the accuracy and completeness of all content,
researching, obtaining, and filing ali intellectual property protections, and ensuring compliance with
all applicable laws. THE SERVICES AND ALL MATERIALS (INCLUDING, WITHOUT
LIMITATION, INFORMATION, ADVERTISING, CONTENT, AND ONLINE COMMUNICATION
VEHICLES SUCH AS WEBSITES) PROVIDED BY PUBLIC STRATEGIES TO CLIENT
HEREUNDER ARE PROVIDED “AS IS” WITHOUT WARRANTY OF ANY KIND AND PUBLIC

4



STRATEGIES HEREBY DISCLAIMS ALL WARRANTIES, EITHER EXPRESS OR IMPLIED,
INCLUDING, BUT NOT LIMITED TO, IMPLIED WARRANTIES OF MERCHANTABILITY,
FITNESS FOR A PARTICULAR PURPOSE, TITLE, NON-INFRINGEMENT, ACCURACY,
RELIABILITY, FREEDOM FROM ERROR, FREEDOM FROM INTERRUPTED USE, AND ANY
IMPLIED WARRANTIES ARISING FROM COURSE OF DEALING, USAGE OF TRADE, OR
COURSE OF PERFORMANCE. CLIENT SHALL DEFEND, INDEMNIFY, AND HOLD PUBLIC
STRATEGIES HARMLESS FROM AND AGAINST ANY AND ALL DAMAGES, LOSSES, FINES,
PENALTIES, OR COSTS, INCLUDING REASONABLE ATTORNEYS’ FEES, ARISING FROM OR
RELATED IN ANY WAY TO PUBLIC STRATEGIES’ OR CLIENT’S ACTS OR OMISSIONS WITH
RESPECT TO ANY SERVICES OR MATERIALS. THE PARTIES AGREE THAT THE
FOREGOING LIMITATIONS REPRESENT A REASONABLE ALLOCATION OF RISK UNDER
THIS AGREEMENT. THE OBLIGATIONS UNDER THIS SECTION SHALL SURVIVE THE
CANCELLATION, TERMINATION, OR EXPIRATION OF THIS A(}REEMENT.

MISCELLANEOUS

15.

In the performance of the Services: \/ \\

(a) Public Strategies shall be deemed to be and shal] bé an 1ndepmdcnl contractor and as such,
its cmployu.s shall not be entitled to any benefits applicable to the cmpl(‘n){cb of Client.

5.
“

(b)  Public Strutegies shall have sole rc<p0n>1bll1ly\for\lhe paymenl of all fcdeml stdte local and
other income taxes and for all cmploymc.nl and -otier ta/\es applicable to lhc compcnsation

N -
paid to Public Strategies. a . \\-
NS
(c) Public Strategies does not have the® duthornv\or power-1o contract or bind Client without
prior approval of Client. N \\ \ ™~ \\>
NS \\\

This Agreement shall be governed by, conqrued “and mtn/rp\reted in accordance with the laws of the
State of Texas without, renard 1o any dpphmblc chonce of law rulGs.
\

If any provision of this» Ayumenl or th application thereof, shall for any reason and to any
extent be determined by a“court”of. compelenl Jurli(hcnon t0 be invalid or unenforceable, such
provision shali be mndmcd nr\mtu/prch.d byxthc court so as best to rcasondbly effect the intent of
the partics dnd the partlcs “shall rcplacc any such'irfvalid or unenforceable provision with valid and
enforceﬁble provision(s)” 1hat\arc consistent with the modification or interpretation made by the
court. All othu provisions of thns Agreement shall remain in full force and cffect.

. \\ ‘\ \\ \/
This Agreement cor\nams the xnnre_ agreement and understanding between the parties with respect
to the subject matier'hereof and merges and supersedes all prior communications and writings, with
respect thercof. No chcr pl()mlS&’S or agreements of any kind have been made by any person or
entity 1o causc the parties to «wn this Agreement. No modifications or alterations of this Agreement
shall be effective unless made in writing and signed by both parties. The parties may use standard
business forms or other communicalions, including, but not limited to purchase orders, but use of
such forms is for convenience only and does not alter the provisions of this Agreement.

This Agreement may be exccuted by the parties in separate counterparts, which may be delivered to
the other party by facsimile or through electronic mail in portable document format (.pdf), each of
which (including signature pages) will be deemed an original, but all of which together will
constitute one and the same instrument.

IN WITNESS WHEREOF, the partics have executed this Agreement as of the Effective Date.

SC Rosia Montana Gold Corporation SA Public Strategies, Inc.



By: By:
Name: Dragos Tanasc Meredith Marks
Title: Managing Dircctor Chief Operating Officer
Date: Date:
By By:
Nicolae Suciu Robert Ludke
Senior Vice-president Managing Director
By -
Romulus Marian Ve >
Finance Director /
s
Date: ( /./'/ A AN
‘ N,

ATTACHMENT A



SCOPE OF WORK

The media outreach Services shall consist of two phases. Phase One is introductory and educational, with
the goal of exccuting an initial round of stories about the project. Phase Two would be to manage
relationships with a core group of key reporters about the latest developments, with a view to securing
follow-up stories. Public Strategies will work closely with your tcam in order to:

Conduct research strategy and planning sessions with your executives and senior staff, outside
experts, political representatives and community leaders.
Develop and refine messages, narratives, and outreach tactics and determine spokespeople
help educate targeted reporters about the project
The news outlets we plan to target include:

Financial Times N

The Times / /

The Dailv Telegraph

The Economist . «
Wall Street Journal ¢ y /\
New York Times A~
Washington Post ) v N
BusinessWeek o AN .
Handelsblat AN . \
Financial Times Dewschiand \‘\ AN v ) N
Die Zeit ’
Le Monde -~ \\ /
N\,

Le Figaro N
El Pais \ O \

Attempt to renew and extend contacts with the main. mterna\uona]\x{/lre reporters in Romania, as
well as mining and European economic uporters for-the wires.out-of-country, focusing on

Ve e 5N
Reuters, Bloombuo the’ Ab'iOCIJICd Press, and ‘Agence France Presse;

Help prepare bnchn" matermls provnde media talkmg= points and question-and-answer
documents

. ‘ / \
. Ananoeloglsuusotmedm»mcrvnem \

- \
Conduct media brleﬁnvs and/or"a tour-of the'mine \\’llh journalists
Issue medid staluncnts and ne\\vs(rileascs as. n\ccdud

Media Monlloung Pubhc Strategics will ~

AN NN Y N N N N N N N SR

/ conduct daily media momtormo of international coverage of the project and related issues
\so that we can 1dc\nl|tv and a\naly/c opportunitics.

v progndc customized’ mcdm monnormc that supports your slratemc communications
efforts by providing umely and informed insight into how the media covers key messages
and 1<§ues\

s Ally Dwdoplncr\ll\ / / .

v Partnership opponpnmcs with third partics such as think tanks or other environmental-
groups can be ‘anciher critical measure of international validation, and can prove highly
beneficial to generating additional media coverage. As a third party advocate can often
lend credibility and ncutralize critics, we recommend identifying and developing
relationships with potential allics. We could encourage these groups to produce an

environmental report, draw essential comparisons with other mining projects, and help
them serve as a media resource.

. L\I‘_mﬁNU.llV&B‘lS!SBH/SS!/NHO
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